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144 105 15 15 1 8 49 193

OW Orientation week Theoretical and Practical Instruction A Assessment I Professional Internship V Vacation F Final Attestation / Bachelor's Thesis

Notes:

1. One credit is equivalent to 30 academic hours. The duration of one academic hour is 50 minutes.

2. Elective courses within the major may be revised to reflect the requirements of employers and other stakeholders.

3. Practical classes and laboratory sessions in specialised courses included in the curriculum shall be conducted at the higher education institution and, where appropriate,

at partner organisations and enterprises serving as practical training bases. Within one semester, students may choose one elective course.

4. Assessment of students’ knowledge and academic performance shall be carried out in accordance with the regulations developed under the University’s credit system.

5. A dual qualification may be awarded provided that the student completes a full set of elective courses corresponding to one additional qualification, amounting to 20 ECTS credits within this block.

The courses selected for the dual qualification shall be taught in a coherent and sequential manner during Semesters 4, 5, 6 and 7.
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XALQARO MARKETING / INTERNATIONAL MARKETING - 60411200
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XALQARO MARKETING / INTERNATIONAL MARKETING - 60411200

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8

1.00 - Majburiy fanlar Compulsory modules 4680 65,0 1029 552 291 1872 2808 900 900 900 720 720 540 0 0 30 30 30 24 24 18 0 0 156

1.01 DT2M0494-0495 Amaliy matematika 1,2 APPLIED MATHEMATICS 1,2 360 5,0 90 54 144 216 150 210 0 0 0 0 0 0 5 7 12

1.02 EC3M0496-0497 Iqtisodiyot nazariyasi 1,2 ECONOMIC THEORY 1,2 360 5,0 90 54 144 216 180 180 0 0 0 0 0 0 6 6 12

1.03 PH2M0498-0499 Xorijiy til 1,2 (ingliz, fransuz, nemis, koreys, yapon, xitoy)
FOREIGN LANGUAGE 1,2 (ENGLISH, FRENCH, GERMAN, 

KOREAN, JAPANESE, CHINESE)
300 4,2 120 120 180 150 150 0 0 0 0 0 0 5 5 10

1.04 DT3M0500
Iqtisodiyotda axborot-kommunikatsion texnologiyalar va 

tizimlar

INFORMATION AND COMMUNICATION TECHNOLOGIES 

AND SYSTEMS IN ECONOMICS
180 2,5 27 45 72 108 180 0 0 0 0 0 0 0 6 6

1.05 EC5M0022 Dinshunoslik RELIGIOUS STUDIES 120 1,7 48 48 72 120 0 0 0 0 0 0 0 4 4

1.06 EC5M0011 Falsafa PHILOSOPHY 120 1,7 48 48 72 120 0 0 0 0 0 0 0 4 4

1.07 ED3M0141 Jismoniy madaniyat va sport PHYSICAL CULTURE AND SPORT 120 1,7 48 48 72 0 120 0 0 0 0 0 0 4 4

1.08 PH4M0074 O'zbek (rus) tili UZBEK (RUSSIAN) LANGUAGE 120 1,7 48 48 72 0 120 0 0 0 0 0 0 4 4

1.09 EC5M0005 O'zbekistonning eng yangi tarixi CONTEMPORARY HISTORY OF UZBEKISTAN 120 1,7 33 15 48 72 0 120 0 0 0 0 0 0 4 4

1.10 EC3M0093 Mikroiqtisodiyot MICROECONOMICS 180 2,5 45 27 72 108 0 0 180 0 0 0 0 0 6 6

1.11 DT2M0501 Statistika STATISTICS 180 2,5 45 27 72 108 0 0 180 0 0 0 0 0 6 6

1.12 EC1M0502 Buxgalteriya hisobi ACCOUNTING 180 2,5 42 30 72 108 0 0 180 0 0 0 0 0 6 6

1.13 EC4M0503 Marketing MARKETING 180 2,5 45 27 72 108 0 0 180 0 0 0 0 0 6 6

1.14 EC4M0504 Marketing tadqiqotlari MARKETING RESEARCH 180 2,5 42 15 15 72 108 0 0 180 0 0 0 0 0 6 6

1.15 EC3M0505 Makroiqtisodiyot MACROECONOMICS 180 2,5 45 27 72 108 0 0 0 180 0 0 0 0 6 6

1.16 DT2M0506 Ekonometrika ECONOMETRICS 180 2,5 45 27 72 108 0 0 0 180 0 0 0 0 6 6

1.17 EC1M0507 Iqtisodiy tahlil ECONOMIC ANALYSIS 180 2,5 27 45 72 108 0 0 0 180 0 0 0 0 6 6

1.18 EC4M0508 Brendni boshqarish BRAND MANAGEMENT 180 2,5 45 27 72 108 0 0 0 180 0 0 0 0 6 6

1.19 EC4M0509 Iste'molchi xulq-atvori CONSUMER BEHAVIOR 180 2,5 45 27 72 108 0 0 0 0 180 0 0 0 6 6

1.20 EC4M0510 Integratsiyalashgan marketing kommunikatsiyasi INTEGRATED MARKETING COMMUNICATIONS 180 2,5 45 27 72 108 0 0 0 0 180 0 0 0 6 6

1.21 EC4M0511 Strategik marketing STRATEGIC MARKETING 180 2,5 45 27 72 108 0 0 0 0 180 0 0 0 6 6

1.22 EC4M0512 Raqamli marketing DIGITAL MARKETING 180 2,5 42 15 15 72 108 0 0 0 0 180 0 0 0 6 6

1.23 EC4M0513 Xalqaro marketing INTERNATIONAL MARKETING 180 2,5 45 27 72 108 0 0 0 0 0 180 0 0 6 6

1.24 EC4M0514 Chakana savdo marketingi RETAIL MARKETING 180 2,5 45 27 72 108 0 0 0 0 0 180 0 0 6 6

1.25 EC4M0515 Marketing menejmenti MARKETING MANAGEMENT 180 2,5 45 27 72 108 0 0 0 0 0 180 0 0 6 6

2.00 - Tanlov fanlar Elective modules 1620 22,5 399 192 57 648 972 0 0 0 180 180 360 900 0 0 0 0 6 6 12 30 0 54

EC4E1586 Menejmentga kirish INTRODUCTION TO MANAGEMENT 90 1,3 21 15 36 54 0 0 0 90 0 0 0 0 3 3

EC4E1587 Reklama ADVERTISING 90 1,3 21 15 36 54 0 0 0 90 0 0 0 0 3 3

EC4E1588 Tashkiliy xulq-atvor ORGANIZATIONAL BEHAVIOUR 90 1,3 21 15 36 54 0 0 0 90 0 0 0 0 3 3

EC4E1589 Logistikani boshqarish LOGISTICS MANAGEMENT 90 1,3 21 15 36 54 0 0 0 90 0 0 0 0 3 3

EC2E1590 Moliyaviy bozorlar FINANCIAL MARKETS 90 1,3 21 15 36 54 0 0 0 0 90 0 0 0 3 3

EC4E1591 Korporativ etika va BRM CORPORATE ETHICS AND SDG 90 1,3 21 15 36 54 0 0 0 0 90 0 0 0 3 3

EC4E1592 Strategik marketing menejment STRATEGIC MARKETING MANAGEMENT 90 1,3 21 15 36 54 0 0 0 0 90 0 0 0 3 3

EC4E1593 Tanqidiy fikrlash va reflektiv amaliyot CRITICAL THINKING AND REFLECTIVE PRACTICE 90 1,3 21 15 36 54 0 0 0 0 90 0 0 0 3 3

EC4E1594
Jamoatchilik bilan aloqalar va korporativ ijtimoiy 

javobgarlik

PUBLIC RELATIONS AND CORPORATE SOCIAL 

RESPONSIBILITY
180 2,5 30 15 27 72 108 0 0 0 0 0 180 0 0 6 6

EC4E1272 Inson resurslarini boshqarish HUMAN RESOURCE MANAGEMENT 180 2,5 45 27 72 108 0 0 0 0 0 180 0 0 6 6

EC3E1595 Jahon mehnat bozori va migratsiya WORLD LABOR MARKET AND MIGRATION 180 2,5 57 15 72 108 0 0 0 0 0 180 0 0 6 6

DT3E1596 Python dasturlash PYTHON PROGRAMMING 180 2,5 45 27 72 108 0 0 0 0 0 180 0 0 6 6

EC4E1597 Loyiha boshqaruvi PROJECT MANAGEMENT 150 2,1 30 15 15 60 90 0 0 0 0 0 0 150 0 5 5

EC4E1598 Tadqiqot metodologiyasi RESEARCH METHODOLOGY 150 2,1 30 15 15 60 90 0 0 0 0 0 0 150 0 5 5

EC4E1599 Xalqaro biznes muzokaralar INTERNATIONAL NEGOTIATION IN BUSINESS 150 2,1 45 15 60 90 0 0 0 0 0 0 150 0 5 5

EC4E1600 Boshqaruv qarorlarini qabul qilish MANAGEMENT DECISION MAKING 150 2,1 45 15 60 90 0 0 0 0 0 0 150 0 5 5

DT1E1601 Raqamli marketingda SI va Big Data AI AND BIG DATA IN DIGITAL MARKETING 150 2,1 45 15 60 90 0 0 0 0 0 0 150 0 5 5

EC4E1602 E-tijoratga kirish INTRODUCTION TO E-COMMERCE 150 2,1 45 15 60 90 0 0 0 0 0 0 150 0 5 5

EC2E1603 Soliq va soliqqa tortish TAX AND TAXATION 150 2,1 45 15 60 90 0 0 0 0 0 0 150 0 5 5

3.00 - Malakaviy amaliyot Practical modules 900 12,5 0 0 0 0 900 0 0 0 0 0 0 0 900 0 0 0 0 0 0 0 30 30

3.01 EC4P2155 Bitiruv oldi malakaviy amaliyot PRE-GRADUATION PROFESSIONAL INTERNSHIP 900 12,5 0 900 0 0 0 0 0 0 0 900 30 30

4.00 - Yakuniy davlat attestatsiyasi Final State attestation - - - - - - - - - - - - - - - - - - - - - - - -

EC4A2260 Fanlararo yakuniy attestatsiya FINAL CROSS-DISCIPLINARY EXAMINATION - - - - - - - - - - - - - - - - - - - - - - - -

EC4G2309 Bitiruv malakaviy ishi (loyihasi) GRADUATION QUALIFICATION WORK (PROJECT) - - - - - - - - - - - - - - - - - - - - - - - -

Total for the 4 years (Compulsory and Elective modules) 6300 87,5 1428 744 348 2520 3780 900 900 900 900 900 900 900 0 30 30 30 30 30 30 30 0 210

Total for the 4 years 7200 100 1428 744 348 2520 4680 900 900 900 900 900 900 900 900 30 30 30 30 30 30 30 30 240
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II. CURRICULUM 
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4 1 2 3

E
C

T
S

 c
re

d
it

s

Courses Courses

1 4


